[bookmark: _hos4nv1995tq]RTAC Community & RTAC Membership Definitions
[bookmark: _nd3zvjckfdzj]
[bookmark: _hebv87yk6l07]RTAC Community
[bookmark: _ffsohzl99nf4]Definition

[bookmark: _k935v46wcutb]The RTAC Community is the open network of UK-based travel agents with a genuine interest in responsible travel who want to learn from, engage with, and stay connected to the work of the Responsible Travel Advisor Collective. The Community does not require an invitation or a signed pledge, but it also does not carry the responsibilities or recognition that come with full Membership. 
[bookmark: _jbs33pjd2hb7]Eligibility requirements

[bookmark: _6n8czvun5cv9]To be considered to join the Community, an applicant must be able to demonstrate:
[bookmark: _sj6duykg4tbn]
· [bookmark: _fyxf2yt2wriw]Current UK-based Travel Agent status
· [bookmark: _5mndbuqwr8ms]Full agreement with and ongoing adherence to the Community Code of Conduct
[bookmark: _h2ke2mgw0ho3]Benefits of Community access
[bookmark: _p1xr7s2kghpd]
· [bookmark: _s2ebhmft7k9h]A dedicated Community WhatsApp group, giving direct access to the collective knowledge, insight and questions of RTAC members and wider community
· [bookmark: _5njtjl7g3kvh]Regular webinars drawing on RTAC members, supplier, tour operator and experts knowledge across responsible and sustainable travel topics
· [bookmark: _wzyi6w7t8bm6]Access to shared resources developed by or for the collective
· [bookmark: _b01j8o7qhai5]Visibility of RTAC's ongoing activity, campaigns and progress via the Community WhatsApp group and public channels
· Added to the Community mailing list for regular email updates
· [bookmark: _m8hl3xa5lz7g]A genuine sense of connection to a like-minded network, without needing to meet Membership criteria
· [bookmark: _c3p4g6g526j7]A natural first step and pathway towards future Membership, for those who want to build towards it
[bookmark: _apf6wir3pvwu]Platforms
[bookmark: _ofkw64sqahk4]
· [bookmark: _2w8ieysxrlf1]WhatsApp Community - the home for day-to-day Community conversation, questions, and shared insight. Structured as a WhatsApp Community (not a standalone group), allowing announcements to reach the wider network while keeping space for a dedicated member-only group inside the same Community
· Mailing list for regular email updates and invitations to webinars
· Basic GDPR-compliant data handling in place, even if that's just a well-organised Google Sheet initially and ultimately a low cost CRM
[bookmark: _fvh27rqjfbtn]
[bookmark: _7c9pnf5yabiv]How to join the Community
[bookmark: _dkvg5c8ofop5]
· [bookmark: _sh9gk74wzlx4]Follow the RTAC public channels to stay updated on activity and announcements
· [bookmark: _ulkc5e9ctkoy]Click the "Join the Community" link on the RTAC website to express interest
· [bookmark: _g94eguajhweu]Read and agree to the Community Code of Conduct
· [bookmark: _fug4q4seqeqp]Be added to the Community WhatsApp group and Community Mailing List
[bookmark: _qala166ox8am]
[bookmark: _2g8633552rce]

[bookmark: _ryallot3nzbh]RTAC Membership
[bookmark: _c7uxn5be5irn]Definition

[bookmark: _2s3oqy6de5r0]RTAC Membership is a formal, invitation-only status awarded to UK-based travel agents who have demonstrated a genuine, evidenced commitment to responsible travel through training, professional development, and day-to-day business practice, and who fully agree to uphold the RTAC Pledge. Members are expected not just to benefit from the collective, but to actively contribute to its ongoing success, direction and credibility.
[bookmark: _muhp9tt97aw]Eligibility requirements

[bookmark: _m8jp7o5mwlwe]To be considered for Membership, a candidate must be able to demonstrate:
[bookmark: _rchrm2inxpjx]
· [bookmark: _k3ywddw906xr]Current UK-based Travel Agent status
· [bookmark: _lcl7azv8n8kb]Completion of relevant responsible travel training and development (for example: GSTC Professional Certificate, Carbon Literacy, TTG Sustainable Travel Ambassadors programme, or an equivalent recognised qualification)
· [bookmark: _m0d62h6jm3px]A genuine, evidenced track record of embedding responsible travel principles into everyday business practice (not just awareness, but action)
· [bookmark: _yvtx1pqwou82]Full agreement with and ongoing adherence to, every element of the RTAC Pledge
· [bookmark: _82bon81stk8e]Full agreement with and ongoing adherence to the Members Code of Conduct
[bookmark: _qgqyhqj5uvuc]Ongoing expectations of members

[bookmark: _z2iz2krqlaz6]Membership is active, not passive. Members are expected to:
[bookmark: _lyt2zhrm0wjh]
· [bookmark: _3iv1rprir8e9]Attend RTAC meetings
· [bookmark: _2qt0hgsdpy04]Support and take part in group decision-making on RTAC's direction and priorities
· [bookmark: _z4bsydp9nwqu]Volunteer to lead or support specific tasks and projects as they arise
· [bookmark: _hp3v9y67cu1o]Be willing to stand for board member roles at the AGM when called upon
[bookmark: _1luernmbgs9y]Benefits of Membership
[bookmark: _dhio2mekxtbc]
· [bookmark: _ylzrmgo4rxgb]RTAC pin badge - a visible, recognisable mark of being a vetted responsible travel advisor
· [bookmark: _nuno5zyymqg2]A certificate of Membership, for use in marketing, bios, and client-facing materials
· [bookmark: _iugcf8543vx]Listing in an RTAC member directory, which may be promoted to tour operators, tourism boards and media as a trusted, vetted advisor network
· [bookmark: _dl39fhs37jyg]A genuine voice in shaping RTAC's direction, policies and priorities. (members steer the collective rather than just observing it)
· [bookmark: _atmdy56f0anm]Exclusive access to recordings of training, webinars, and supplier/tour operator partnership benefits
· Added to the community mailing list for regular email updates and webinar invites and the members mailing list for additional member specific updates
· [bookmark: _byjwm4feulhi]Peer support and shared learning from other vetted advisors navigating the same commercial and ethical challenges
· [bookmark: _scefpogxy0y4]Opportunities to take part in group training trips and collaborative FAM experiences
· [bookmark: _bamli3dxqqc]Consideration for media opportunities, panel invitations, and industry events RTAC is asked to represent (such as TTG's Fairer Travel Event)
· [bookmark: _uqoc8cbxosod]Being part of a recognised professional community that can be pointed to as a genuine differentiator with clients and partners
· [bookmark: _umx3dtcubjad]The collective leverage to hold tour operators and industry partners accountable on responsible tourism and animal welfare standards. This leverage is something an individual advisor simply does not have alone.
[bookmark: _ysq3074mmhb9]Platforms
[bookmark: _4awuy4wb995k]
· [bookmark: _pemy7e63zugp]WhatsApp Community - members remain part of the same Community WhatsApp space, plus a dedicated member-only WhatsApp group. 
· [bookmark: _wnkb8bjp58mb]WordPress Membership Area - a password protected area of the RTAC website (using a membership plugin) holding the Pledge, member directory, and member-only resources
· Mailing list - members receive the same Community mailing list updates, plus any member-specific email communications
· [bookmark: _a8iwkhtqh964]Google Drive - centralised document storage for works in progress, such as ongoing project work, shared templates, and collaborative documents
· Basic GDPR-compliant data handling in place, even if that's just a well-organised Google Sheet initially and ultimately a low cost CRM
· [bookmark: _486gfb1n1mj4]Google Meet - used to schedule and host training sessions and meetings
[bookmark: _8vyo90641pt3]The process for becoming a member
[bookmark: _qicm5im4staa]
[bookmark: _1fjv8u47a4oc]Foundation: Build a genuine, evidenced track record in responsible travel through completed training, business practices, and visible commitment over time. This is often built through active engagement in the Community first.

[bookmark: _fvuz2w6h6zx5]Express interest: Click the "Register Interest in Membership" link on the RTAC website. This does not guarantee an invitation, but flags the prospective member to RTAC as someone who may meet the eligibility criteria.

[bookmark: _oiu51i7596t9]Invitation: Membership remains by invitation only. Existing members review expressions of interest, alongside their own knowledge of the wider advisor community, and extend an invitation to those who meet the eligibility criteria.

[bookmark: _yw35or71kjal]Application and review: The candidate reads and agrees to the RTAC Pledge and the Membership Code of Conduct, and provides evidence of training, development and responsible business practice for review.

[bookmark: _aw1il3zayb8b]Confirmation: Once approved, the new member receives their RTAC pin badge and Membership confirmation, and is added to member channels, meetings and the directory.

[bookmark: _iwau3ad6qwsc]Active participation: From this point, the member is expected to engage fully - attending meetings, contributing to decisions, volunteering for tasks, and being willing to stand for board roles at the AGM.
[bookmark: _x7aoqtgfii8y]

[bookmark: _hguho5pbbr1d]Public Presence
[bookmark: _qduguv2uqdf9]
[bookmark: _z739osdmi5de]Alongside the internal Community and Membership platforms, RTAC needs a wider public presence to promote the collective's work, reach travel agents who aren't yet involved, and keep other interested parties (such as tour operators) updated.
[bookmark: _q3ht4idzbx9h]Current
[bookmark: _n49zprs6qt46]
· [bookmark: _hcpcubab1zu]LinkedIn - the existing public-facing page, used for announcements and following RTAC's journey
[bookmark: _i2epzec9r4fb]Suggested additions
[bookmark: _86urflfp8gwu]
· [bookmark: _114p262tr6gd]Facebook Page - a public page for shareable content, alongside potential participation in existing UK travel agent Facebook groups. Facebook is where most of the target audience already lives
· [bookmark: _lxl4dz2lx6sx]Email newsletter (e.g. Mailchimp) - an easy way to keep interested parties updated without depending on any platform's algorithms.
· [bookmark: _exdeu4n2ftx6]Instagram - for visual storytelling around training days, FAM trips, Pledge signings (could do a welcome to the collective post when new members join) and behind-the-scenes content
· [bookmark: _gi32szd3uw4a]Trade press relationships - continuing to build on RTAC's existing presence at industry events (such as TTG's Fairer Travel Event) and seeking coverage in Travel Weekly, TTG, and Travel Trade Gazette, where working advisors already look for industry news
